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built into the system,” Drake 
said of the certification pro-
cess.

Drake said the students 
each took a piece of each 
topic to be covered and fig-
ured out where there were 
unanswered questions.

“I see it as a great learning 
opportunity for these stu-
dents. They’re very bright. 
They’re very motivated,” 
Drake said.

Ben Conniff is the co-
founder and chief market-
ing officer of Luke’s Lobster, 
which opened in New York 
City in 2009. Luke’s pro-
vides traceable, sustainable 
seafood to customers across 
the country and works di-
rectly with fishermen.

Conniff said Luke’s had 
600 employees in 2019 and 
now has 160 due to the 
economic impact of the 
COVID-19 pandemic.

The company was also 
working on the recertifica-
tion process, and Conniff 
“jumped at the opportuni-
ty” to work with a group of 
UNH students this fall.

“It was a very heartening 
experience in a very dis-
heartening year,” Conniff 
said.

Katie Hoppler, a junior at 
UNH studying economics 
and journalism who grew 
up in Durham, worked with 
Luke’s Lobster. Hoppler 
said she chose the compa-
ny because it seemed there 
would be a lot of hands-on 
work.

Hoppler estimates she 
spent about five and a half 
hours each week working 
on her part of the project.

“I got a lot of opportuni-
ties that would be impossi-
ble to get in the classroom,” 
Hoppler said. “I want to be 
with a company that has 
those values in the future. 
It opened my eyes to what’s 

possible at a company.”
UNH senior Colleen 

Spear, of Portsmouth, start-
ed participating in the B Im-
pact Clinic as a sophomore 
and became a peer mentor 
this past semester.

Spear, who is studying 
business administration 
and sustainability, said she 
has learned that one of the 
biggest challenges compa-
nies have in assessing their 
sustainability practices is 
a lack of documentation 
about policies.

“Documentation and 
preserving those practices 
in a handbook is impor-
tant,” Spear said.

Fiona Wilson, deputy 
chief sustainability officer 
and director of UNH’s Sus-
tainability Institute, said the 
school is growing the clinic, 
which started in the fall of 
2018 with one client. This 
spring, there will be seven 
client companies and 28 
students.

“Companies are really 
understanding they need to 
evaluate and improve their 
impact on society,” Wilson 
said.

Deborah Merrill-Sands, 
dean of the Peter T. Paul 
College of Business and 
Economics, will moderate 
a virtual discussion about 
how company leaders are 
altering their practices to 
ensure they have a positive 
impact on people and the 
planet Feb. 25 from 12:30 to 
2 p.m.

That discussion with Levi 
Strauss Foundation Direc-
tor of Communications and 
Operations Jason McBri-
arty and Judy Samuelson, 
founder of the Aspen Insti-
tute Business and Society 
Program, will be part of the 
Changemaker Speaker Se-
ries.

Straffordnews@unionleader.com
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was important not just for me but 
for other folks that were in the 
same situation.

“I’m not saying I opened the 
door, but what I saw after in the 
following years was that there 
were more young people that 
were people of color that were 
included in those recognitions.”

Recent goal: Continuing to raise 
awareness of community needs.

“I think New Hampshire as a 
whole really has a great opportu-
nity of being able to be more in-
terconnected with everybody that 
is represented in our community. 
There are enough resources. 

There are enough people here 
who are problem solvers who can 
help everybody.”

LAURA JAMISON (2013)
Blast from the past: In 2013, 

Jamison, then 37, was a guardian 
ad litem/child advocate as well 
as the coordinator of the Local 
Works Berlin Farmers Market 
for the Women’s Rural Entrepre-
neurial Network (WREN).

Current work: From 2009 until 
2016, Jamison completed 83 
guardian ad litem appointments 
and child custody evaluations. 
Since 2016, she has worked as a 
self-employed studio metals art-

ist and has taught metalsmith to 
aspiring artists.

Her journey: In May 2017, 
Jamison co-founded Assemble, 
an artist studio in Berlin that 
included a pottery studio, met-
alsmithing studio, a co-working 
space, a stained glass studio and 
a woodshop. 

Assemble closed in September 
when the pandemic curtailed its 
activities, which included lessons 
and workshops.

“Prior to COVID, we were 
about 2,400 square feet. We 
were looking to expand into an 
additional 2,400 square feet,” 

said Jamison, who owned the 
business with three partners. 
“We were running community 
classes. I had left a full-time job 
(as a grant writer at Tri-County 
Community Action Programs) to 
do that full time.”

While she is still grieving the 
close of Assemble, she remains 
committed to art.

“In the makerspace process, I 
just love working with artists,” she 
said. “I love the creative com-
munity building aspect. I love 
microentrepreneurs. I’m a former 
business owner myself. We had a 
really cool community.”

Recent achievement: Six years 
ago, Jamison donated one of 
her kidneys to her father, who is 
“alive and fabulous.”

Alumni honor: “The journey 
for me was really learning and 
understanding this community, 
and who it was and what it re-
ally wanted. So I think when I 
was nominated, it all came and 
coalesced together.”

Latest goal: “I am recertified 
to be a guardian ad litem. I will 
return to that work eventually but 
not before I have a vaccine in me 
and the majority of people have 
vaccines.”

40 Under Forty
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“It was a very good year.”
Frank Sinatra was not all 

wrong.
We came back from med-

ical and financial disaster. 
Money talks and science 
is a moving target, but you 
cannot deny the numbers 
in 401(k)s, savings and 
investments and in many 
industries. Lumber went 
through the roof as every 
deck in America was rebuilt 
and non-existent interest 
rates made home building 
go bonkers, even with high-
cost lumber!

The drug companies 
doing vaccines are off the 
charts in cash.

Sig Sauer has lines out 
the door as guns were big 
under the Christmas tree 
everywhere but on the blue 
coasts.

Gas is dirt cheap. Do you 
know how many people 
are driving to Florida right 
now?

Colleges have been 
exposed as overpriced 
children’s resorts.

Remote learning caused 
parents to look at what had 
passed as early childhood 
development, and they 
discovered remote teach-
ing only works for 10% of 
students of all ages.

Families semi-estranged 
are now living together. 
Remote business has 
blossomed as Zoom, 
which demonstrated it 
couldn’t handle a class 
of 23, became a godsend 
to business meetings of 
three, and international 
meetings blossomed as 
dreaded airline miles faded 

into memory. The myth of 
big-city living gave way to 
green acres mobility. The 
locals are now sought-after 
lifestyle coaches. A pump 
and a septic system are 
now status symbols.

Christmas began the 
night after Halloween. 
Churches are now taking 
reservations. We discov-
ered that dictatorships 
really are not good at gov-
ernment. Who knew that 
Kristi Lynn Noem of South 
Dakota would become an 
overnight hands-off gov-
ernment sensation?

Poor John Sununu, one 
of the most popular New 
Hampshire governors ever, 
would have impeachment 
demonstrations on the 
State House steps as mi-
cromanaging management 
reared its ugly head.

It has been a very good 
year. We learned that keep-
ing elderly people home 
can save their lives. The 
rebirth of family life has 
made Clark Griswold come 
to life. It has been a very 
good year. Other stuff hap-
pened. “That’s life.”

Sinatra lives. Google 
Griswold and Sinatra.

 . 

Jack Falvey is an adjunct professor at 
Boston College and the founder of the 
remote learning company MakingTheNu-
mbers.com in 2000 in Londonderry.

 It was a very good year
Man on 
the Move

Jack Falvey

Monday Business

By Geoffrey A. Fowler, 
Heather Kelly, Dalvin Brown, 

Rachel Lerman
The Washington Post

SAN FRANCISCO — At 
CES, the tech industry’s 
biggest showcase, COVID-
19 has inspired new prod-
ucts to power extreme 
digital living. Here comes 
a big WiFi update, smart 
masks and even robot 
comfort cats.

The pandemic has also 
forced the event online. In-
stead of gathering 171,268 
geeks in Las Vegas for a 
week of gadget demos, 
schmoozing and hiking 
conference halls, CES this 
year is all virtual, featur-
ing thousands of compet-
ing Zoom streams at all 
times of the day and night. 
We warmed up our web-
cams and watched hours 
of product presentations so 
you don’t have to.

Sure, the news may be 
focused on fighting a killer 
virus and America’s consti-
tutional crisis. But in a way, 
consumer tech has never 
been more relevant. Hear 
us out: Sales for the U.S. 
tech industry hit historic 
highs in 2020, according 
to the NPD Group, ris-
ing 17 percent because so 
many people were buying 
notebooks, tablets, head-
phones, TVs and smart-
watches.

Here are our finds for the 
best, most intriguing and 
weirdest products of CES 
2021.

Samsung Galaxy S21: 
More lenses, less money

Samsung has new flag-
ship phones it promises 
work better and cost less 
than last year’s models.

The world’s largest 
smartphone maker un-
veiled the Galaxy S21, a 
line of three 5G Android 
phones that pack new ca-
pabilities but also shave 
$200 off the price of equiv-
alent models from the pre-
vious Galaxy S20 line. The 
S21 starts at $800, while the 
larger-screen S21+ costs 
$1,000, and an S21 Ultra 
model with an even-larger 
screen and more cameras 
costs $1,200.

The S21 features a new 
wraparound metal design 
on the back left corner. 
And, on the Ultra model, 
Samsung has added a 
fourth back camera to help 
it zoom ahead of what rival 
iPhones can do.

Bose Sport Open Earbuds: 
Headphones that don’t go 
in your ears

Totally wireless head-
phones like Apple’s Air-
Pods are one of the biggest 
consumer tech trends of 
the last five years. Now 
Bose has given the form 
a major redesign: Instead 
of sticking inside your ear 
canals, its newest head-
phones hover just outside 
of them.

The idea behind the 
Sport Open Earbuds is that 
some people don’t like hav-
ing equipment in their ear 
canals, particularly when 
they’re working out. Ear-
buds that make contact can 
put pressure on sensitive 
areas, get sweaty, or just 
fly out if you move too fast. 
For runners and bikers, 
headphones that close you 
off to the world can also be 
dangerous, because you 
need to be able to hear ap-

proaching cars and trains.
The new Sport Open Ear-

buds latch onto the back of 
your ears and point their 
small speakers so that the 
sound heads straight for 
your eardrums while al-
lowing ambient noise to 
mix in. We haven’t had a 
chance to listen but worry 
it might be annoying to the 
people around you. Bose 
says the sound beaming 
from its buds gets “can-
celed” everywhere but your 
eardrums and is nearly un-
detectable to others. Bose 
first built this tech, which 
it calls OpenAudio, into 
a product called Frames 
that turns ordinary-looking 
glasses into headphones.

The Sport Open Earbuds 
are splash-resistant and 
can last up to eight hours 
on a single charge.

$200, shipping in Janu-
ary.

BioButton: A sticker 
to detect coronavirus 
symptoms

Reopening society could 
get some help from a dis-
posable wireless device 
that promises to turn vital 
signs into a warning about 
coronavirus symptoms.

The BioButton, about the 
size of a silver dollar, sticks 
to your upper chest with 
a medical adhesive and 
uses sensors to continu-
ously track your skin tem-
perature, respiratory rate, 
heart rate, activity level and 
sleep. Maker BioIntelli-
Sense says, after a few days, 
a BioButton can collect 
enough data to help identi-
fy if you have symptoms of 
a possible coronavirus in-
fection — even if you don’t 
notice you’re sick.

There have also been ef-
forts to detect coronavirus 
symptoms with consumer 
wearables like Fitbits and 
Oura Rings, but they’re still 
being studied by research-
ers. The BioButton has al-
ready been cleared by the 
Food and Drug Adminis-
tration to collect vital signs 
at home, and BioIntelli-
Sense says an earlier ver-
sion of its device using the 
same sensors proved to be 
as accurate as devices used 
in hospitals at measuring 
heart rate, temperature 
and respiration. (Geoffrey 
has been wearing one for a 
few days, finding it reports 
typical vital signs and its 
sticker holds up through 
exercise and showers.)

Detecting the coronavi-
rus in all that body data is 
another challenge. BioIn-
telliSense says its software 
is good enough to spot 
symptoms of an infec-
tion after a few days — but 
can’t yet tell the difference 

between the coronavirus 
and the flu. (The company 
is currently conducting a 
nationwide clinical test 
funded by the Defense De-
partment and led by Philips 
to validate how long it takes 
to detect COVID.) Constant 
monitoring of vital signs 
is certainly much more 
useful than screening ef-
forts like spot temperature 
checks, which are based on 
just one point in time.

$1 per day for up to 60 
days of continuous moni-
toring, though pricing will 
vary by program sponsor.

Petit Qoobo: A furry robot 
that will make you feel 
less alone

Gadgets can be a reflec-
tion of our times. That in-
cludes products to help us 
counter crippling anxiety.

The Petit Qoobo is like a 
cat, without a head or legs 
or fleas or a soul. A round 
fuzzy ball with a stubby 
moving tail, it is a portable-
sized robotic companion 
designed to soothe you. It 
has a bit of weight to it, so 
it feels like a real pet resting 
peacefully in your lap while 
you watch cable news. 
And its tail swishes auto-
matically in 80 different 
movements when it hears 
the sound of your voice or 
when you pet it.

Available in four realis-
tic shades of faux fur, the 
Petit Qoobo is designed 
to be “reminiscent of skit-
tish, young animals,” says 
its Japanese maker, Yukai 
Engineering. The com-
pany has even given it a 
faint heartbeat sound you 
can hear and feel when 
you snuggle it. Yukai be-
lieves the Qoobo provides 
its owners with comfort — 
something everyone could 
probably use a bit more of 
going into 2021.

$110, available in Japan, 
with plans to expand.

WiFi 6E: Help for home 
network congestion

CES is ushering in one 
of the biggest changes to 
wireless network tech in 
years. Called WiFi 6E, it’s 
technically a new industry 
standard for routers and 
wireless gadgets such as 
phones and laptops. For all 
your apps and devices that 
want to stream data, it’s 
the equivalent of adding 
a whole new lane to your 
home’s information super-
highway.

How does that work? 
6E routers and devices 
can access a new wireless 
spectrum that was previ-
ously off-limits to WiFi. 
If you’ve messed around 
with routers over the years, 
you might know that first 

came the 2.4 GHz radio, 
then came dual-band rout-
ers that also tapped into 5 
GHz (which can carry more 
data). WiFi 6E adds a third: 
6 GHz. This new band isn’t 
actually much faster, but 
it’s far less crowded from 
neighbors and other de-
vices — meaning your con-
nection should be more 
reliable.

“I think it’s huge,” says 
Netgear’s vice president 
of product management, 
Sandeep Harpalani. “It’s 
solving this issue you have 
today of the huge number 
of devices in the home.”

One downside: 6 GHz 
signals also can’t travel as 
far through your house, but 
they’ll be extremely helpful 
when devices are closer to-
gether.

To take advantage of 
WiFi 6E, you’ll need to buy 
a new router — look for the 
E, not just the 6 — as well 
as devices that support it. 
That also means, at least 
for a while, the 6 GHz band 
will be mostly used by the 
devices that really need 
all that bandwidth, such 
as 8K televisions and new 
laptops. WiFi 6E could also 
be very useful for future 
mesh routers, which work 
as a team to spread WiFi all 
around your home.

Netgear’s Nighthawk 
RAXE500 tri-band router, 
debuting at CES, is one of 
the first to support 6E, of-
fers searing-fast 10.8 Gbps 
WiFi speeds and also hap-
pens to have wings like 
Kylo Ren’s spaceship in 
Star Wars.

$600, available in the first 
quarter of 2021.

Gardyn: Grow salad inside
At a time when many 

of us are trying to stay in, 
you can bring the farm-
ers market to your living 
room. Gardyn, a plug-in 
home gardening machine, 
is designed to let prospec-
tive growers cultivate fresh 
leafy greens indoors with 
the help of artificial intel-
ligence. While it’s making 
its CES debut, the smart 
garden has been available 
to order since March 2020, 
when food supply chain 
disruptions, grocery deliv-
ery issues and panic shop-
ping rocked the nation. At 
over 5 feet tall, it’s much 
larger and pricier than 
other mass-market hydro-
ponic gardens that let you 
grow plants without soil. 
But it’s meant to produce 
much more food, too.

Seeds are housed in “yC-
ubes,” the company’s ver-
sion of Keurig cups, and 
the vertical towers hold up 
to 30 plant varieties, in-
cluding cilantro, mint, kale 
and tomatoes.

Gardynpairs with an app 
that uses AI to monitor 
the vegetation, manage its 
temperature and control 
the light. We weren’t able 
to test one out yet. How-
ever, all users should have 
to do is refill the water jug 
once every 30 days and the 
veggies should be ready to 
harvest within a few weeks, 
according to the company.

For $60 a month, you can 
grow enough to feed a fam-
ily of four, according to the 
company. “It can save you 
30 percent to 50 percent on 
your monthly grocery bill,” 
says FX Rouxel, Gardyn 
founder and CEO.

Prices start at $899, or 
$44 per month, and should 
ship by February.

Tech’s top trade show goes online

SAMSUNG

Samsung’s newest flagship Galaxy phones come in three sizes 
and flavors. From left to right, there’s the $1200 S21 Ultra, the 
$1,000 S21+ and $800 S21.

ELECTRONICS


